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Developing and transferring knowledge on social media, plastic woven

bags, Khlong Mai Sub-district, Sampran District, Nakhon Pathom Province

Yozna gnln'', waddnA HN1LNA°, agIRYs 15nednYs’, Jude guanu® uag viing Baanw’

Piyakul Outtho*l, Phongsak Phakamach 2 Ntapat Worapongpat 5
Anurak Nawapornpaisan® and Chanwitissa Issalam”
“Ligpfuninngsun1anisane, aunauanasunisAnwiniaden
25 59n55un5dnns, urnineduwaluladsivusnasaulnduns
‘AuriyyemanTLardaumans ininetdevigasuns
“L3Educational Innovation Institute, Promote Alternative Education Association
“College of Innovation Management, Rajamangala University of Technology Rattanakosin
*Faculty of Humanities and Social Sciences Surin Rajabhat University
e-mail: Vorachaiv@siamtechno.ac.th

Received: September, 19 2021

Revised: September, 26 2021

Accepted: September, 30 2021

UNANED

[
[

NNSANYIUASILT]

[

ngUszasdiite 1) Anwiszaumnudniuiiunisanenenadniug

sUusuumMsdaueilomuudedinueaulay guyunszidiaundunatain 2) Anyiniswmu

1
A aa o 1

waztenenauidediaussulaidendvianguiavie yuvunsuidiauanidunatadin ngu
Usgnslawnguounssidiaruainidunailadin aaeddud gneaiunsiu daminuasugulay
nsfnwiassilieiosdiofililunisifoutsoandu 2 dwu fe indesiioifuitanmninlduuy
Fun1waliBedn(in-depth Interview Questions) kazia3asilodFoidausualduuvasuniy
(Questionnaire) Google Form n15n1A13eeay (Percentage) 19lun1seiurer1ievavdoya
(yayvu A3agom, 2535: 101) adanldlunismeanads (Mean) lilunsmanatsaindeyandgu
MBee (Uyvyl Avarenn, 2535: 102)

HAaN1TITENUI ANuRanelasien1sdInnIsnaInfaIvia nsvilnauainidunanain diua
arodlyal SnnoaunIu SminuasUsy muAadiudusUuuunsiausiiionuy Facebook
v&amstauvesifuslaalungy Gen Y : Generation Y wuin arwiAnuiiuegluszduanniian léua
ns3uifeyatitansidlontsing 4 H1ude online liag1e3amisa (X= 4.83) n1s¥avinde

v v 6

Ussmduiusanunsaasienelduavdesenlminuseloviuiyuoy X= 4.63) uavegluszavun



NIAIANIMENT U INeFengannsuys U0 9 atun 3 fueeu - Suau 2564 29

léiun n3dnvide Page Facebook af1smnuusziiulalunisiusinnans X = 3.52) maimuilald
udinsziliaiuannidunatainligiuaioiu (X= 3.98) sunmaudndaufage Huards
wazauly (X= 4.10) simduauazaunmduavagauiu (X= 3.89) 3iAs1endayaainnis
apuahlifiudsnuasanauieuiniy fuilnaausadhfmdnsusildiety lneniad
Facebook page fiansnsawiuniiiiu seaziBendng 9 RerfuiamAayuuuasnEnsam dun

Meoulau lieANuaEAINABNSAUNINSINGY

[

AEAY: MIW, Nstnenennus, fedanueeulat, nandoriyuyy

v

ABSTRACT

The objective of this study was to: 1) Study and develop the logo, brand, bag
made from plastic to be distinctive and modern 2) To study the development and
transfer of social media knowledge to the woven bag of community enterprise plastic
strands. The population groups were woven bag communities from Khlong Mai plastic
line, Sam Phran District, Nakhon Pathom Province. By this study, the research instruments
were divided into 2 parts, which were qualitative research tools using In-depth interview
questions and quantitative research tools using questionnaire (Questionnaire) Google
Form. Percentage was used to describe the data percentage (Boonchom Srisamah, 1992:
101) Mean statistic used to find the middle value from the data from Sample group
(Boonchom Si Sa-ad, 1992: 102)

The Research results found that: satisfaction with digital market management
Woven bags from plastic threads, Khlong Mai Subdistrict, Sam Phran District, Nakhon
Pathom Province, the opinions of the form of content presentation on Facebook after the
development of consumers in the Gen Y: Generation Y found that the opinions were at
the highest level, namely, the perception of information and content via online media
quickly (X= 4.83). Creating public relations media could generate revenue and expandcd
to benefit the community (X= 4.63) and it was at a high level. as creating a Facebook
Page. with impression news (X= 3.52), the development of the logo of bags made from
plastic to look more modern (X= 3.98), Product images were attractive, Modern and
interesting (X= 4.10), product prices and product quality are appropriate (X= 3.89),

analyze data from queries to make it was more convenient the product by accessing
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the Facebook page which could for easily acess see the store page. Details about community

enterprises and products had online maps.

Keywords: development, knowledge transfer, social media, community products
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